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Fiiritechnics USA Inc., distributors of nnu Iun
protessional knives, sharpeners and cooks B d t US
— tools, SIg wed manufacturer representative run o

firm Morgan & Sampson USA for the
West and East Coast regions. “We are By Jennq lu"e
geared for major growth, and Morgan &
\ Sampson will be instrumental in getting A fbar: o ts in the United Stat
| us where we want to be with our retail :
| oaste 1 [\l to w dowr I'he
strategy in the key markets,” remarked Jett bt o e ‘ S
Starhper, Fiiri's new Vice President of e
Sales and Marketing. Morgan & P 1 : EITS EHOOR T
Sampson will focus on the major retailers s . i i ;
like Federated Department Stores, Kohl's, : 1ch ons olect L
i Fortunoff and Williams Sonoma, and the .
important gourmet segment where Fiiri In the beginning
has been strong. “We are known for creat [oastess was a household name Lanada,
ing exciting retail stories—and Fiin has a respected maker of small electri appl
great one with their Rachael Ray line and inces for the kitchen, when,
| B ] the professional chet’s range,” noted Tom g tounders opted to clo
&1\ / Paalman, President of Morgan & rather than undertake the mai
= Sampson USA. [ G ;
\
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} = | he nai 5 ike gold,” says Bill Bootl
t | ice president of sales and mas




